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Tobii Pro Launches New Mobile Eye Tracking
Solution for Marketing and Advertising Research
Tobii Pro, the global leader in eye tracking research solutions, today introduces a new mobile
capability for their marketing and advertising research platform Sticky by Tobii Pro. For the
first time, eye tracking research is now available for advertisers and marketers on desktop,
laptop and mobile devices.
Sticky by Tobii Pro is a self-service online platform used for marketing and advertising researchers
that combines webcam eye tracking and emotion recognition with online survey questions, making
advanced quantitative research simple. With the new mobile capability, advertising and packaging
researchers can gather insight into consumer behavior on smartphones. It will enable companies to
determine the impact that advertising content has on awareness and how users respond to it, and
measure users’ reaction to different packaging designs and product details.
The mobile capability provides the ability to collect eye tracking data, without requiring additional
hardware or software installations. By gathering insight into consumer behavior on devices consumers
use most frequently, marketers and advertisers gain improved marketing effectiveness and speed to
insight.
“We are now expanding the scope of the Sticky platform by adding a brand-new mobile capability,
making Sticky a one-stop-shop for advertising and packaging studies”, said Ali Farokhian, VP of
Market Research & User Experience at Tobii Pro. “In today’s fast changing society with mobile-first
generations and where attention is a currency, marketers need to understand customers everchanging preferences and interests, across all devices.”
Procter & Gamble, one of the world’s largest advertising buyers globally, has been testing the new
capability for ad performance and has already seen benefits from the new solution:
”As consumers move their media behavior more and more mobile, Sticky enables learnings & insights
from where the consumers really are and, consequently, allow us as P&G to continue keep the
consumer at heart. During our pilot study with Sticky by Tobii Pro, we discovered a great tool to
measure media attention through a smoothly handled project given Tobii’s collaborative approach.”,
said Tobias Graaf Bjöersdorff, Nordic Data & Digital Brand Manager at Procter & Gamble.
For more information, visit: www.tobiipro.com/product-listing/sticky-by-tobii-pro
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Tobii is the global leader in eye tracking. Our mission is to improve the world with technology that
understands human attention and intent. Tobii operates through three business
units: Tobii Dynavox makes specially designed computers that are controlled by eye movement or
touch screens for use by people with special needs due to spinal cord injuries, CP, ALS or other
medical conditions. Tobii Pro develops and sells eye tracking equipment and services used today by
more than 3,500 companies and 2,500 research institutions, including 98 of the world’s 100 highest
ranked universities. Tobii Tech supplies eye tracking technology for integration into consumer
electronics and other products such as personal computers, virtual reality headsets, healthcare
applications, and more. Tobii is headquartered in Sweden and is listed on Nasdaq Stockholm (TOBII).
The group has over 1,000 employees. For more information: www.tobii.com
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